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ABOUT US

We started Calgary Communications in
2014 to help businesses in Scotland and
further afield to have better and different
conversations with talent by harnessing the
power of their brand. As a research and
evidenced based agency, our output has
grown as more and more clients have joined
us, and our range of services has developed
as the market has grown to fully embrace
the need not only for People Brand and EVP
creation, but also for the communications
that give the brand structure, clarity and
articulation.

It's an amazing job. Every day we learn a
litle more, and make more new friends
and colleagues in across just about every




Initially Calgary was Jennifer and Steve. Our
backgrounds are in brands both big and
small, product advertising agencies, digital,
media, and of course recruitment marketing.

Now joined by Sophie as Account Manager
from a fashion and design background,
our team is expanding into new areas - it
gives us a unique background across the
disciplines that organisations need to
effectively identify and influence top talent,
and we have great fun doing it.
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JENNIFER MILLAR
DIRECTOR

Jennifer fell in love with branding as a
child in the 1980’s and is a big believer
in the power that brands can create.
She has also always been fascinated
by human behaviour and how we can
influence decision making through
clever communication.

This passion has lead her into a career
that amalgamates both elements and
with over 20 years’ experience she has
carved a personal reputation in this
space.

Jennifer’s other love is her dog Romeo
who is as cute as a button and the
company mascot.

Steve cut his advertising and marketing
teeth in four big agencies before
Calgary and has seen technology
develop from hot metal and print to
digital and iPhones. And been at the
front end of that transformation.

As a student of behaviour and what
creates it, Steve has a core belief in the
power of brand to inspire and influence
people. Applying that equally to people
and businesses has been a career
mission. And he’s still curious — you
should see his collection of books and
articles.

When he’s not thinking about clients
you'll find him in his workshop.

STEVE WHITE
DIRECTOR



SOPHIE IRVING
ACCOUNT MANAGER

Sophie joined the team in 2019 as
our new Account Manager. Her
previous experience covers fashion
branding and social media, which
she began after graduating with a
First Class Honours degree in Fashion
Communication.

Creatively driven, she has a real
passion for design and brands. Her
background covers graphic design,
film, photography and copywriting,
making her a fitting addition to the team.

When she’s not at Calgary HQ you
can find her trying out exciting new

restaurants or coffee shops- she’s a
Romeo Millar (the not so teacup, foodie!

teacup Yorkie) is Calgary’s FD. Romeo
consults on all things brand and likes
to strategize from his very own stress
free calming bed located in the far right
corner of Arch 5, East Market Street.

It is fair to say that Romeo has an eclectic
personality, many talents (obedience
not being one of them) and interests as
well as some strange idiosyncrasies that
make him just perfect to be an integral
part of the Calgary team.

He always has something to say and
likes the finer things in life (hot smoked
salmon for lunch). He has been with
Calgary for 5 years making him the
longest serving employee and one that
makes all of our clients smile when they
meet him.

ROMEO MILLAR
FD
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A strong employer brand, a positive candidate
experience and a compelling employer value
proposition are your secret tools to find, and
keep hold of, the best talent the market has to
offer.

We are curious as to the influencers that guide
people’s decisions. That's why at Calgary we
spend time listening before we plan a course
of action. We try to bring that into all of our
work, as when you add the objective views
and experiences of everyone concerned — the
business, the staff, the stakeholders and the
customer or end user, you have an evidence
based approach that meets the drivers for
success.

It's an approach developed over many years.
Every research and brand project is different,
but using our approach you can rise above the
clutter of the competition and deliver a clear
message that resonates with your desired
audience driving tangible results.

We offer a full employer branding agency service
with a unique difference: we know recruitment
inside out, have worked across all industry
sectors and leave clients with practical tools for
Success.
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THEINEKEN

WELCOME TO OUR
FACES OF HEINEKEN

Brand, EVP, culture and Behaviours are
inextricably linked. Culture - the way people work
and behave in an organisation - is a result of a
number of factors: the right people aligned to
vision, values and clarity of purpose: the right
environment — physically as well as culturally: the
right leadership and the right communications.

Our research phases in Brand and EVP creation
illuminate culture and behaviours and can help
shape how organisations see and create the
environments where great culture and behaviours
flourish.
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Playback Session

29TH JANUARY 2020

All of our work at some point involves research.
It's the engine room of our work. From the start
of any brand or EVP work it shows us the way
people interact, and why. We call it insight,
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How can we encourage our people
to weave our story into theirs?

‘We connect our story with
what our people do every day
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DoOSAN| A toolkit for talking to talent

It's an often misunderstood word. We never
lose sight of that fact that all communication is a
message, and how it lands and is interpreted —
its “why” - depends on a wide range of factors.

One of our clients has a value “treat others
as you'd like to be treated yourself’, and it's
something we have adopted as a yardstick
when we create any communication. That means
having grown up thinking and human language,
whatever the message.
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This where all the work pays off. Activation —
marketing speak for the process of tying all the
elements of the brand, EVP, positioning, and
creative work into the marketplace in a way
that maximises the investment — is where our
work meets the target talent and stakeholder
populations.

We call it where the proposal meets the practical
and should, in theory, be the successful
culmination of a well thought out process.
We see it in two scenarios. Firstly our clients
frequently ask us to take our work to market for
them. Secondly, we see clients who ask us to
take work that has been supplied to them from
previous activity, or from a Group directive, and
localise it to the markets they need to influence
and tap into. It can be part of a project or it can
be a project all on its own, with both ranging from
a full market appraisal to tactical collateral.
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“And what kind of risk
profile would you like for
your pension fund?”

Customer Operations Representatives, Edinburgh
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Over the last few projects it has become clear
that there is a demand not only for our strategic
brand creation, direction, culture articulation and
communications, but also for translating that
into tactical deliverables that make a practical
difference. These range from the ads, social,
posters, stands, leaflets, digital brochures and
toolkits that speak directly to the candidate pool.

With the demise of the old style big recruitment
ad agency, and the people in client companies
who used to create new attraction material, these
are now not readily available — but the need for
effective candidate communications is still there,
and with a good employer brand message can
make all difference when attracting every type of
talent.

We have decided to expand Calgary to offer
these not only to our current clients, but to any
company that is looking to upgrade their market
appeal and to have a better, more professional
set of collateral to take to market. As we know
from delivering our brand projects, there is a
constant ask for postings to be rewritten and
for campaigns to be generated in a compelling
and attractive creative style that showcases
the brand and all that it offers. So we will offer
design, creative and advertisement and digital
production services based on an ad hoc buy-as-
yOU-go service.



We work with a diverse range of clients
across all industry sectors from global Blue
Chips to niche specialists and everything in
between. Every client has a different need
or want, and we pride ourselves on taking
time to listen and understand so we can
map out the correct solution and deliver the
results desired.

Most of our projects come from personal
recommendation as we offer more than
a service - we offer trust, partnership and
passion. We also like to think our work
stands for itself. Here are a list of some of
the amazing clients that we have had the
privileged of working with.

OUR CLIENTS
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TESTIMONIALS

MARTIN GLOVER

PAUL MOTION




CAROLE LAMOND

YVONNE MOFFAT
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GET IN TOUCH — -
STEVE WHITE JENNIFER MILLAR SOPHIE IR
07712873427 07469953511 : 93

steve@calgarycommunications.co.uk jennifer@calgar gary ations.co.uk
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